A One-Day Conference - 4 March 2009 - The Hurlingham Club, London

Innovate Paid & Natural Search,
Exploit New Trademark Bidding Rules
& Harness Future Online Trends For

Lead The Way With A Cutting-Edge Campaign That Outclasses
Your Rivals For Maximum Return On Minimum Spend:

Get to grips with and use the
changes to your advantage to avmd the frenzy of competitive bidding
and retain healthy relationships with your competitors

9 Inject creativity into your strategies to
increase your ranking and use the latest in tracking and
measurement techniques to retain your competitive edge

0 Navigate the in deciding whether to outsource and
promote your brand with intelligent agency selection

o As belts are tightened across the board,
with a targeted online campaign that uses the latest
in budget reporting tools

The Futyre Of Search

Universal search,
Social media,
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Sponsored by:

Revolution

Book Before 22 January & SAVE UP TO £249

Propel your search campaign forward with invaluable
advice from the following expert speakers:

Justin Basini
Vice President of Marketing

Capital One Europe

Ben Rotheray
UK Digital Marketing Manager
Land Rover

James Davey
Head of Online

B&Q

Steve Wind-Mozley
Head of Online

Game

Simon Brydon
Head of Online
Raung UK

Jonathe
European Client Services Director
Efficient Frontier

an Beeston

Calin Lewis
Head of Sales
Aer Arann

and Marketing

Stephanie Hughes
Digital Communications Manager

NSPCC
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The Search Works

Roberto Hortal Munoz
Head of eBusiness
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Celia Pronto
Director of Marketing

STA Travel

Tamarah Khatib
Head of Online
bmi
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To Be Anno
Google

unced

Capital( ),

o
m -
r

efficient

o
AerArann’

NSPCC @

Cronity ta childres mws! stap. FULL STR2.

works

www sintravel.co.uk

Google

Markelting

7. BRANDREPUBLIC

k online

www.searchmarketingconference.¢

com



